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36.3%

Number of recruiters working in a firm

Just Me

2–3 Recruiters

4–9 Recruiters

10+ Recruiters

22.7%

32.6% 8.4%
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 Industries/niches that provided the most placements in 2016
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Other

Human Resources

Legal/Auditors

Executives

Hospitality/Food/Retail

Business Professionals

Accounting/Finance

Engineering

Healthcare

Information Technology

Manufacturing 17.2%

12.8%

10.3%

7.0%

6.6%

4.4%

4.0%

2.2%

1.8%

0.7%

33.0%

 Industries/niches that provided the most placements in 2016
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0 5 10 15 20 25

Other

Legal/Auditors

Business Professionals

Human Resources

Executives

Hospitality/Food/Retail

Accounting/Finance

Sales/Marketing

Manufacturing/Industrial

Healthcare

Engineering

Information Technology

11.4%

18.3%

20.9%

11.0%

10.6%

8.1%

8.1%

3.7%

2.9%

2.6%

1.1%

1.5%

Industries giving the most trouble in making successful placements
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Primary source of stress according to recruiters

Sourcing qualified candidates Lack of Job Orders

Other (please specify)

Inaccurate job requirements

Candidates rejecting offersClients slow to make offers

35.5% 30.8% 16.1% 9.9% 4.0% 3.7%

“ ”
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Biggest client complaint you hear after candidates have been submitted

The candidate(s) turned 
down our offer

Other (please specify)

Candidates are 
underqualified

Candidates have unrealistic 
salary expectations

There aren’t enough 
candidates to pick from

45.8% 14.7%

17.9%
12.8%

8.8%

“
“ “

““
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Most common reason your candidates give for rejecting client job offers

The hiring process 
was too cumbersome

Other 
(please specify)

Other offers 
were better

The salary is too low
for the position

29.7%

24.5%

12.5%
4.0%

“
“

They took too long 
to make an offer

24.2%

“

“
“

There is not enough 
job flexibility

3.3%

“
The benefits are

 inadequate

1.8%

“

https://www.topechelon.com/?utm_source=state%20of%20the%20recruiting%20industry&utm_campaign=2017%20report


12Copyright © 2017 Top Echelon LLC www.topechelon.com

https://www.topechelon.com/?utm_source=state%20of%20the%20recruiting%20industry&utm_campaign=2017%20report


13Copyright © 2017 Top Echelon LLC www.topechelon.com

Where recruiters find their highest quality candidates

Cold calling

Referrals

Your internal 
database/website

15.8%

43.6%
12.1%

Social media
websites

9.9%

Internet job 
board postings

9.5%

Other 

9.2%
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0 5 10 15 20 25 30 35

Top Echelon Job Posting

Your website

Indeed.com

LinkedIn

Other (please specify)

Advertising avenues with the highest response rate

32.2%

26.7%

23.4%

8.8%

8.8%

MONSTER

CAREERBUILDER

DICE

CRAIGSLIST

ZIP RECRUITER

THE LADDERS

FACEBOOK
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Recruiters’ primary method of marketing their services

Social media sitesPrint marketing/
direct mail

Outbound marketing
phone calls

Your website

19.0%

44.3%

14.3%

Marketing emails

Other

12.1% 8.8%
1.5%

@
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 Recruiters highest business priorities for 2017
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39.9%

22.7%

12.8%

10.6%

9.2%

4.8%
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Yes

No

It’s on my mind

Recruiter expectations of an economic downturn in 2017

8.1% 62.3% 29.7%
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